AIOIKHTIKO

2YMBOYAIO

ENITPOMH AMNOAOXQN

EMNITPOMH EAETXOY

KAl YNOWHOIOTHTQN

MONAAA KANONIZTIKHZ 2YMMOP®QZHS /
ETAIPIKOZ TPAMMATEAZ

MONAAA EZQTEPIKOY
EAETXOY

MONAAA AIAXEIPIZHZ KINAYNQN

MNPOEAPOZ

AIEYOYNQN
2YMBOYAO2

ENTETAAMENOZ
2YMBOYAO2Z

NOMIKH
YMNHPEZIA

AIEYOYNZH
EMMNOPEYMATQN,
EMMNOPEYMATONMNOIHZHZKAI
KATAZTHMATQN

AIEYOYNZH

TMHMA
OIKONOMIKEZ AMOGOHKQN

MONAAA EZYNHPETHEHE TMHMA AIEYOYNZH
METOXQN KAI ETAIPIKQN STPATHIIKOY NAHPO®OPIAKQN

ANAKOINQSEQN IXEAIAZIMOY 2YITHMATQN
KAI
MARKETING

YMNHPEZIEZ ANOPQMNINOY
AYNAMIKOY

OMIAOY

TMHMA EZYMHPETH2HZ
METOXQN KAAAOZ KAAAOZ
MHXANOIPA®IKEZ NIANIKHZ XONAPIKHZ
YMHPEXZIEX
TMHMA ETAIPIKQN
ANAKOINQZEQN AIEYOYNSH

TAMEIQN




